








*SOURCE: 
BRA, CN, TH, IN: FF5 Primary research: HCP Patient share. Aligned with WHO data and same lens as SERMO research / 
GER, UK, SPA: FG: WHO Prevalence Stunting/ Wasting; SERMO Primary research: HCP patient cases with underlying condition disease vs. non disease; GC/ PE: % Fussy/ Picky Eating as underlying condition for Parental concerns/ 
US: FG:  WHO Prevalence Stunting/ Wasting; apply same split as EU markets for disease vs. non disease; GC/ PE: Apply proxy from EU markets
TUR: CBU Input : FG Infant/ PC/ PE: no data: proxy used from Middle East (UAE, SA); FG 1+ no split by disease/ non disease; hence equally split amongst disease vs. non disease
RU: no data, proxy used from BRA

Source: Growth opportunity scoping, FiftyFive report, Mar’21
*How many babies are born a year? - UNICEF Data

https://data.unicef.org/how-many/how-many-babies-are-born-a-year/


Source: Growth opportunity scoping, FiftyFive report, Mar’21
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https://www.who.int/news-room/fact-sheets/detail/infant-and-young-child-feeding
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https://www.who.int/news-room/fact-sheets/detail/infant-and-young-child-feeding






Source: CME Info - Child Mortality Estimates

https://childmortality.org/causes-of-death/data/map?type=DEATHS&age=M0&causes=PREMATURITY&causes=CONGENITAL&causes=OTHER_NEO&cause=CONGENITAL
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https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Delsoglio_2024ESPHGANposter.pdf
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Delsoglio_2024ESPHGANposter.pdf
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Delsoglio_2024ESPHGANposter.pdf
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Rationale_Infatrini_with_2-FL_liquid_powder.docx
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Rationale_Infatrini_with_2-FL_liquid_powder.docx
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Rationale_Infatrini_with_2-FL_liquid_powder.docx


•

•

•

~

•

•

•



• •

NUTURIS
~





•

•

•

•

•

• •

•

•

••

•

•

•









•

•

•

•





Fi
t 

fo
r 

Fo
rt

in
i I

n
fa

n
t 

Current estimated market size – $160M
Current estimated US infants – 122k

Cardiac opportunity – $27M
22k infants
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Attribution 
Model 
Insights: 



ACTION      CONSIDERATIONAWARENESS

Centralized digital communication 
(Social media, owned & paid media) 

Medical education, 
Symposiums & Conferences

Programmatic 
displays paid media 

Unaware Support Recommend

Sampling

WIC recommendation 
& Availability Website

P2P

Paid Media on 
Medical Chart  

32

Sales Force: Targeted messaging per HCP type/ department

MSLs: Drive practice change through research & medical insights
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53%

55% 
64%

20%
33% 

54% 51%
64%

42% 45%

65%

PGIs (A) RDs (B) Peds (C) Neos (D) Ped Cards (E)

Aided Awareness by Specialty

W5 W6 W5 W6 W5 W6 W5 W6 W5 W6

n= 55 40 55 44 70 45 30 23 50 40
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123

110

127

133

+20*

*NPS is shown as the W6 score (not as an index score). 

Wave 6 Scorecard

Index score =>110: Calculated by taking W6 score for specialty and dividing by the W6 Total score and multiplying by 100

Index score of 90-110: Calculated by taking W6 score for specialty and dividing by the W6 Total score and multiplying by 100

Index score < 90: Calculated by taking W6 score for specialty and dividing by the W6 Total score and multiplying by 100

Awareness
(Aided)

Likelihood to Recommend
(% T2B)

Trial
(% Who Recommend)

Market Share
(% of 

Recommendations)

Advocacy
(NPS)

•

•

•

•







•

•

•

•

•





President Prabowo
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“1,000,000”
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President Prabowo
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