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WELCOME TO THE SMOOTHIE AND CREAMY TOOLKIT! Fortini
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Introduction to Fortini Smoothie and Creamy as an expertly tailored
1 ONS for children with faltering growth

2 Background context and key market insights

A summary of the supporting evidence behind Fortini
3 Smoothie and Creamy

4 Best practices from other countries to inspire and steal with pride
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REGULATORY DO'S AND DONT'S Fortini

Ensure that in HCP and direct-to-carer communications (assessed locally, considering
reimbursement risks), it is always stated that Fortini Smoothie and Fortini Creamy are foods for
special medical purposes and must be used under medical supervision.

When talking about naturality, always reference the nature of the ingredient (e.g., puree or
concentrate) in footnotes & ensure that ‘naturality’ aspect means specific ingredients only.
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INTRODUCING CREAMY

DOES

. 15kcal/g * SUpports catei=Lp growin » Tasty Spoon-ready texture for

« Fruity taste different eating experience
« Spoonable

¢ Nutritionally complete

. - Convenient and appealing, perfect
100g plastic pot for packed lunches

« 3bg protein/100g )

Comparative format to

« B4% of the protein comes from well-loved kids snacks

whey protein

o " .
« With real fruit ingredients (5%)" Contains 5% of real fruit ingredients
« GlutenFree

e Fibre containing (MFG6 blend)
and scGOS/IcFOS

« Thick consistency for oral
consumption (semi-solid)

« Available in Summer & Berry fruit
flavors

~ 6% in total of which reconstituted (Berry fruit: strawberry puree (1.3%), raspberry puree (1.3%), apple puree (1.3%), pear puree (1.3%), lemon juice from concentrate (0.1%); Summer fruit: Apricot puree (1.3%), banana puree (1.3%), apple puree (1.3%), pear puree (1.3%), lemon juice from concentrate (0.3%)).
Fortini creamy fruit is food for special medical purposes for use under medical supervision for the dietary management of disease related malnutrition and growth failure in children from one year of age (>8kg in body weight). The product is Not suitable for: infants under 1year of age, for patients with galactosaemia, or patients requiring a fibre free diet. J
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INTRODUCING SMOOTHIE Fortini

HAS DOES

.« 15 kecal/ml « Supports catch-up growth - Tasty « Smoothie texture Unique texture and flavours

e Nutritionally complete * Fruitytaste « Easy to drink Versatile ready-to-go, perfect

for freezing into a popsicle
« 200ml plastic bottle

Contains 15% of real fruit
« 6.8g protein/100m| ingpegligﬁts o Or real Trul

«  94% of the protein comes from
whey protein

e With real fruit ingredients (15%)"

Liked as much as popular retail
smoothies!

« Lactose Free (CBU specific)
« Glutenfree
¢ Fibre containing (MF6 blend)

« Thick consistency for oral
consumption

« Available in Summer & Berry fruit
flavors

~15% in total of which reconstituted (Berry fruit: strawberry puree (3.6%), raspberry puree (3.6%), apple puree (3.6%), pear puree (3.6%), lemon juice from concentrate (0.2%); Summer fruit: apricot puree (3.5%), banana puree (3.5%), apple puree (3.5%), pear puree (3.5%), lemon juice from concentrate (1.0%)).
1. Based on independent consumer research conducted in 2010 with healthy children aged 4-12 years from Germany, Ireland, and the Netherlands.
Fortini smoothie is food for special medical purposes for use under medical supervision for the dietary management of disease related malnutrition in children from one year of age (>8kg in body weight). The product is not suitable for: infants under 1year of age, for patients with galactosaemia, or patients requiring a fibre free diet.
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FORTINISMOOTHIE COMPETITORLINEUP

FORTINI SMOOTHIE FORTINI ENERGY MF PEDIASURE PLUS JUCE
« 15 kcal/ml « 15 kecal/ml . 15 koal/ml
¢ Nutritionally complete ¢ Nutritionally complete > Net suitzlsle 26 & sole callies of AuETien
« 200ml plastic bottle « 200ml plastic bottle . 200m! plastic bottle
« 6.8g protein/200ml « B4g protein/200m| . 84g protein/200ml
e With real fruit ingredients (15%) - Lactose free . Lactose free
« Lactose free (CBU specific) « Gluten free . Gluten free
« Gluten free e Fibre containing (MF6 blend) . Fibre free
¢ Fibre containing (MF6 blend) « Available in Neutral, Vanilla, Chocolate,

 Available in Apple and Very Berry flavors

: : : Strawberry and Banana flavors

« Available in Summer & Berry fruit flavors Y . Liquid consistency for oral consumption
: : . « Liquid consistency for oral consumption

« Thick consistency for oral consumption
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CREAMY IS ON A STREAK Fortini

Fortini

NET SALES (M€)
0,
27.8% 139 //‘3
el 6.0

47

2023 2024 AOP 2025

VOLUME SPLIT BY FLAVOUR

GFortini

Creamy Fruit

MEET SMOOTHIE & CREAMY

GEO FOOTPRINT:

CREAMY
PERFORMANCE

VOLUME GROWTH (%)

24.9% 15%

Source: volume forecast Q2 / 2025

VALUE GROWTH in EU

“Fortini CO 2024:

S Total Oral: 25%

Core Oral: 22.6% 5 5 50/
Creamy: 27.8% | o
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SMOOTHIE IS ON A STREAK

./_\ SMOOTH I E GEO FOOTPRINT:
Fortini PERFORMANCE

NET SALES (M€) VOLUME GROWTH (%)

; o

18.6% 9%

2023 2024 AOP 2025

Source: volume forecast Q2 / 2025

VOLUME SPLIT BY FLAVOUR

VALUE GROWTH in EU

C0O 2024:

U
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SCIENTIFIC PROOF POINTS
& CLAIMS USER EXPERIENCE
PROOF POINTS & CLAIMS
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SCIENTIFIC PROOF POINTS

MEET SMOOTHIE & CREAMY THE DUO IS ON A STREAK SEIZE THE MOMENT WITH SMOOTHIE & CREAMY < /|_|\



GUIDELINES' SUGGEST THE USE OF ORAL NUTRITIONAL SUPPLEMENTS FOR Fortiﬁi
CHILDREN AT RISK OF MALNUTRITION & IN NEED OF CATCH-UP GROWTH

Oral Nutritional Supplements (ONS) have been shown to be an EFFECTIVE strategy to support children who have
(or are at risk of) malnutrition and need catch up growth'

Fortini range is supported by clinical data showing *¢:

v Improved growth in paediatric patients with faltering growth requiring nutritional support
Good compliance and acceptability results among malnourished children
vV Good tolerance

Designed for children above 1 year of age who require nutritional support, Fortini Smoothie MIF
and Creamy offer:

High energy density (1.5 kcal/ml) - ideal for children with increased energy requirements’
Adequate protein (9% of energy) - supports catch-up growth and development *°
High-quality, whey-dominant protein - for faster gastric emptying ®

Made with real fruit ingredients (5-15%)" - for a more natural taste and appeal

Variety of ONS format - tailored to meet different patient preferences and needs

Thicker texture than standard ONS liquids - may support safer swallowing for some children

LWKLKLLKLL

l 1. NICE Pathways, 2021 (https://pathways.nice.org.uk/pathways/faltering-growth). 2. Deveara Y., et al.,, Pediatr Gastroenterol Hepatol Nutr, 2018. 21(4): p. 315-320. 64. 3. Daly A, J.T,, et al. J Hum Nutr Dietet 2004. 17: p. 365-70. 4. Hubbard, G.P, et al., Eur J Pediatr, 2020.179(9): p. 1421- 14304. 5. Silistre ES, et al. J Surg Med. 2020;4(9):738-742. 6. Orel,
A, et al., Radiol Oncol, 2018. 52(1): p. 83-89. 7. Braegger C, et al; J Pediatr Gastroenterol Nutr. 2010 Jul;51(1):110-22. 8. Brun CA, et al.,. Clin Nutr 2008;122:218.

~156% of Fortini smoothie which reconstituted (Berry fruit: strawberry puree (3.6%), raspberry puree (3.6%), apple puree (3.6%), pear puree (3.6%), lemon juice from concentrate (0.2%); Summer fruit: apricot puree (3.5%), banana puree (3.5%), apple puree (3.5%), pear puree (3.5%), lemon juice from concentrate (1.0%)); 5% of Fortini Creamy which
econstituted (Berry fruit: strawberry puree (1.3%), raspberry puree (1.3%), apple puree (1.3%), pear puree (1.3%), lemon juice from concentrate (0.1%); Summer fruit: Apricot puree (1.3%), banana puree (1.3%), apple puree (1.3%), pear puree (1.3%), lemon juice from concentrate (0.3%)).

>
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SUPPORTING CATCH-UP GROWTH WITH FORTINI SMOOTHIE MF & CREAMY  Eortini
FRUIT: OFFERING VARIETY TO ENHANCE CHILDREN'S ADHERENCE

Fortini Smoothie MF has been shown' to:

v Good tolerance - well accepted by paediatric patients
v Effective nutritional support - contributes to weight gain and growth
v High appreciation - contributes to weight gain and growth in children in need of oral nutritional support

Fortini Creamy Fruit has been shown? to:

v Good tolerance - the majority of paediatric patients experiencing no gastro-intestinal symptoms
during the study

v Good compliance - with the majority of pediatric patients consuming the prescribed quantity of
supplement per day (1-2 pots)

v Excellent appreciation with:

« 80% of patients finding it pleasant to eat

« /5% enjoying the taste
» /9% enjoying the texture

| 1. Data on file (PAT study, UK, 2012). 2. Data on file (ACBS study, UK, 2012)
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FORTINI SMOOTHIE MF & CREAMY FRUIT CONTAIN A UNIQUE MF6 BLEND, FOI‘l:iﬁl
CLOSELY RESEMBLING THE FIBRES FOUND IN A NORMAL DIET

e Fibre containing ONS should be standard practice
to help relieve constipation and support bowel

health in childrens.

® Nutricia's unique MF6 blend contains a mixture
of 6 different soluble & insoluble fibres including
inulin, oligofructose, cellulose, resistant starch,
arabic gum and soy polysaccharides.

e Fortini Smoothie contains Nutricia's unique MF6 blend.

® Fortini Creamy Fruit MF goes beyond MFG6 - it does not
only contain MFG6, but has also been supplemented with
scGOS (short chain galactosaccharides), and IcFOS
(long chain fructosaccharides) in a 9:1 ratio.
This scientifically designed scGOS/IcFOS mixture
supports gut health with proven prebiotic properties.?®°

1. Grogan et al. J. Human Nutr. Dietetics (2006); 19:462. 2. Guimber et al Br. J. Nutr. (2010); 1514-1522. 3. Trier et al J. Pediatr. Gastroenterol. Nutr. (1999) 28:595. . 4. Hofman et al. J. Clin.
Nutr. (2001); 20 (suppl 3):63 - 64. 5. Daly et al J. Human Nutr Dietetics (2004); 17:365 - 70. 6. Silk et al J. Clin. Nutr. (2001);20:49-58.. 7. Schneider et al. J. Clin. Nutr. 251 (2006): 82-90. 8.
Salminen, Seppo, et al. "Infant formula supplemented with biotics: current knowledge and future perspectives." Nutrients 12.7 (2020): 1952. 9. Mihatsch, Walter, et al. “Technical review by

{

MEET SMOOTHIE & CREAMY

the ESPGHAN Special Interest Group" J. Pediatr. Gastroenterol. Nutr. (2025).

THE DUO IS ON A STREAK

IMPROVED STOOL ENHANGED
CONSISTENCY GUT FLORA?’
IMPROVED REDUCED
e REDUCED
CONSTIPATION? LAXATIVE USE™

C‘ ;vurmu/: i )

ortini \

Creamy Fruit 1
Borry it

2
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USER EXPERIENCE PROOF POINTS
(AS INSPIRATION)




FORTINI SMOOTHIE MF -GREAT-TASTING Fortini
ONS TO ENCOURAGE COMPLIANCE

Adding variety to the Fortini range and driving compliance through taste, flavor and texture

Available in two great flavours As popular as retail Smoothies

like it  like it | like it
very much _ .
alot Retail Smoothie Product A

Retail Smoothie Product B

) ¢l ‘ FortiniSmoothie MF Berry Fruit _

At least 70% of children said FortiniSmoothie MF Summer Fru

they liked the taste of new Fortini o
Smoothie MF Very much

| like it
0] 1 2 8 4 5 6 7  verymuch

Overall preference (likert scale)

Based on independent consumer research conducted in 2010 with healthy children aged 4-12 years from Germany, Ireland, and the Netherlands. In this study, products were evaluated using a Likert scale,

rather than being compared directly against each other. While not intended as validated claims in target population of Fortini Smoothie, these insights & comparison vs. retail smoothies is to provide insights & directional
guidance on role of taste, flavour and texture in driving adherance..
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FORTINI CREAMY MF - GREAT-TASTING SPOONABLE ONS

ONS TO ENCOURAGE COMPLIANCE Fortini

Adding variety to the Fortini range and driving compliance through taste, flavor and texture

What Parents Had to Say

“The pots meant [my child] could join in with snack time with her sisters without obvious differences, they
would have a yogurt, she would have a Creamy Fruit”

“We found the pots extremely useful when at appointments out and about where usually finding suitable
snacks is hard”

“The texture was excellent, the size just right”

“They would make a welcome addition to her diet”

"[My child] really enjoyed Fortini Creamy Fruit Multi Fibre"

"Absolutely scrumptious”

Data on file (ACB8 study, UK, 2012)
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HOW TO USE SMOOTHIE
& CREAMY
ACTIVATION CASES
FOR HCPs AND PARENTS




BUSINESS MODEL REFRESH: A GUIDING FRAMEWORK
TO BUILD A WINNING GROWTH BUSINESS

CATEGORY

BUILDING
BLOCKS

DRIVERS

CAPABILITIES

KPIs

1

LEAD POINT OF INITIATION
Awareness, Screening
& Diagnosis

KOL & Scientific Guideline Shaping

Engagement with Gov’t, HCPs, medical
societies & patient interest groups

TA Expansion

» Evidence Generation & HCP Education
» Key Stakeholder Management

» Diagnosis Support Tools

« TA Strategy

Awareness Programs (# of Reach)
Screening Programs (# of Diagnosed)
# Increase in Screening & Diagnosis
#of HCP attending conference /
education sessions -NPS

PREREQUISITE: SECURE SUPPLY

FUNDAMENTALS: BRAND AND VI

2

MAXIMIZE ACCESS
Market Access and Key
Channels

Tender & Contract Coverage

Payer Value Propositions

Homecare, Share of Shelf, Visibility,
Pharma Recommendation

» Account and Tender Management

 Solidify fundamental capabilities & fit
for future solutions teams - HCEM 2.0
& proficient HCP FF

o Market Access

» Reimbursement Scope & Price

» #of Hospital Tender wins

o # Superior evidence Hero SKUs /
guideline shaping: TAs

» #increase in penetration

3

COMPLETE STANDARD

PORTFOLIO
Secure BOFC & Win in Hospitals

Complete Diverse Portfolio including
Hero SKUs

TA Coverage

Year-round HCP lead MCE campaigns

Treatment Support Tools (trackers)
Science Based Value Propositions

Evidence generation in DBRCTs and
RWE studies

MCE Digital Development and Delivery

Range Availability (plan alignment)
# Hero SKUs launched

Incremental NS from Inno/Reno

% Share of Voice - MCE Investment
% Availability Pharmacy & Hospitals

4

EXPAND ADHERENCE

PORTFOLIO
Drive Loyalty & Win Out of
Hospitals

UX Superiority, Variety and Formats

Engagement with primary care givers
and patient groups

Services beyond product

UX Capabilities

Brand Activation

Parent support tools (trackers)
Media Strategy

Range Availability (plan alignment)

# Hero SKUs launched

Incremental NS from Inno/Reno

% Share of Voice — Media Investment
% Availability Pharmacy & Homecare

Fortini
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SMOOTHIE & CREAMY ARE HERO ASSETS THAT CAN Fort:ni
GENERATE IMPACT ACROSS CATEGORY DRIVERS '

2 3

CATEGORY

BUILDING

MAXIMIZE ACCESS COMPLETE STANDARD
BLOCKS

Market Access and Key PORTFOLIO
Channels Secure BOFC & Win in Hospitals

L N . Tender & Contract G Complete Diverse Portfolio including
KOL & Scientific Guideline Shaping ender ontract Coverage Hero SKUs
Engagement with Gov’t, HCPs, medical A e e e
societies & patient interest groups TA Coverage
DRIVERS . Homecare, Share of Shelf, Visibility, _
TA Expansion Pharma Recommendation Year-round HCP lead MCE campaigns
Recruit & engage new users through DTC +
communication
CASE Drive TA penetration
EXAMPLES with hero SKU

4

EXPAND ADHERENCE

PORTFOLIO
Drive Loyalty & Win Out of
Hospitals

UX Superiority, Variety and Formats

Engagement with primary care givers
and patient groups

Services beyond product

Activate portfolio heroes to
drive superioritycampaign

Drive trial with starter box:
Get ready for summer

MEET SMOOTHIE & CREAMY THE DUO IS ON A STREAK MAXIMIZING THE FORTINI RANGE
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Fortini

ACTIVATE PORTFOLIO HEROES TO
DRIVE SUPERIORITY Z£




THE INSIGHTS GUIDING OUR COMMUNICATION Fortini
STRATEGIC APPROACH '

INSIGHT ~ ¥ JTBD

HCPs want a product that NEW Get HCPs to
will provide complete CREATIVE choose Fortini as their BOFC
nutrition so that their - INNOVATIVE + by strengthening brand

patients can grow. association as

DISRUPTIVE

Challenge is to ensure
compliance supported by
good tasting products

The paediatric ONS that
patients will enjoy whilst
providing a complete
nutritional solution.
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CAMPAIGN'S KEY VISUALS Fortini

“All gone”

This bottle did contain
Fortini Compact Multi Fibre

Nutritionally
complete(d)

The best ONS is one that
children can finish With the widest range’ of ONS formats,
flavours and textures, Fortini helps

children facing nutritional setbacks get

back on track within 28 days**

With its low volume, energy density and great
taste, Fortinl Compact Multi Fibre significantly
improves energy and protein intakes vs
standard ONS within just 4 weeks!

Order a free sample direct
Order a free sample direct to your patient's home*
to your patient’s home*

GI?ITRICIA. ”
Fortini

NG crul rtritasral skt

G«I\UTRICIA

Fortini

NS oril rutriional sopplament This iaiials anlfy. IMIPONTAN T MOTICE: This P Rinsgs i Fond for Special el P for tha Sty s igrried of S
el i e ared gresaity sl in chderen e s yiun staans, and must Be used undee medical sugrvisin Faler i s ler ditils

orky. BOTIEE Thas Frertini Ringe ane Fonds for Special bedical Puposss for the Sesary st ganint af di
il i and growth Raluna in chaldnen o o g o and e be used unde medical supanvision. Rl o lebal lor dett ikt sermparison of farmas. Laveurs and Lt of L% L. *Preiset cars ba pr putionts, o e gt of & Haslthears
Profnsisnal Thay ai intudid ot th purpose of profssor svehuation sl

L Diewirari 1 . Pty Gstrniersd Haptol Nuse 3000043920, 2. Hushand, ot il Fur | Palis, 20001 9{0) 142130

22078 Dt o puulsieasion: ettt T23 © Nusricia 2123

ot cim b pronitie s pasenL ugson tha netpee of & Heslthesn Prote siienal Thy sre invserdod o the purises of pofissionsd avduution urly:
L Hulsbard, ot il s | Packias. 2000;tmafgiaan .

23870 Dk o rabibeain: Ocisbe: 3078 6 Nusieia 3073
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MULTI-CHANNEL EXECUTION

Catch-u,
growth in just
4 weeks’

+0.28kg over 4 weeks, (p=0.007)
Associated increase in z-score of
+0.07 (p=0.08)

(P<0.001)

“All gone™

T ottle did contaim
Fortini Compact Multt Fibre

Energy-dense,
low-volume
paediatric ONS

Results of a randomised
controlled trial (RCTY’

+Design: T, paralel
« Study group: Cilren (112 withfateing growth requiing
'ONS (N=51)to meet theie ntritionirequrements

Associated increase in z-score of
+010 (p=0.006)

ONS: ebd nutitionsl supgemens

§MICIA. z
Fortini

The widest paediatric
ONS rangef

E-detailer

important
factors affecting
compliance®

89%

of Surveyed Paediatric
Dietitians reported that the
majority of paediatric
patients struggle to
consume a standard ONS
(1.5kcal/ml, 200ml)*

69%

of Surveyed Paediatric Dietitians

~Duration: 28 days

ot i P A e S
um.m.??@éﬁlﬂ%“ﬁ?‘u“‘.‘%”é‘&ﬂ o

1.5kcal/ml ONS in children is.
average to poor®

e ot e trs
e vl

Leave piece

TH-OTT Accurato 1 time of publication: Octaber

Nearly1out of 2
paediatric patients
with chronic diseases
are malnourished'

Among hospitalised
children with malnutrition

££

Hospital costs.
can be up to 3x higher**

Length of hospital stay
can be 2.5x longer**

Oral Nutritional Suwl-msm: (ONS)
EFFECTIVE

(or are at risk of) malnutrition and need to
catch-up growth®

S,
ity

Cumin

ortini B
Compact Multi Fibre
The best ONS is

one that children
can finish

Nutritionally
complete(d)

The best ONS
is one that
children can finish

Nutritionally
complete(d)

Order Samples
Direct b e patent's doce

RS vl e
T st i et o bt oty
BARCATINT MITICE.

e e et S, o

= e va e Fonin
2desd

Thay o st
Vet urpman ol vt Akt o o, AT 1

esdsaional
R ——

LI

Fortini

Link to all materials

q : Why  Fort ) ' I Sup i
! Fortini? U
hy choose Fortini?

v Nutritionally complete for children

Fortini has the widest range of flavours, oo oo arwon

m-dforuh,uﬂ-rllghﬁﬂyh . Improves nutritionsl intake without

your replacing everyday foods'’*
. Catch-up growth achieved in 28 days in

malnourished children™*

+ Wall tolerated & good compliance”

7 Unique mult fibre blend (MFG™) within
the range and a fibre-free alternative

./ Only pacdiatric ONS range to include
options containing real fruit™

+ Includes neutral and unflavoured options

Sales digital deck

Fortini Compact
Multi Fibre

All of the benefits
of a standard
paediatric ONS* in
~40% less volume

5 ool e s
Toi nbermat w by o b bt profensmal
BATAAT o

et o, ol e e

e ol it o A 25

3 o -
Ao Cob T et 4010 o e

bt o, b b TS 35

ek e 30 e ik e

e s of rofvatinl avabascon oy
23094 Dt o putitsteon Meverrber 2025

E mails
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EXECUTION & RESULTS OF FORTINI NEW CAMPAIGN Fortini

= .
. * Impact: _ ~ «Insightfulness:
does it stand out, get attention? is the insight central to
_ the story?
= .'\.: ."'
<% EXECUTION S
« Emotion: Elevated « Brand fame:
m does it evoke the right feeling? p Our_Creat|¥e will it elevate the brand fame,
il | iour? ocusing on four authority?
will it change the behaviour* B y
RESULTS
« Net Sales: +2.1% volume growth (Nov 2023 - Feb 2024) A~

50K ~_
« Paid Media Nov - Dec: \/\
- FCMF creative: 47,616 impressions, 0.15% CTR Nov - Dec o Lo

- Fortini Range creative: 173,720 impressions, 0.09% CTR SOk
(average industry 0.05%)

40 | 42 43 44 45 46 47 48 49 50
2023

« Positive feedback from Sales team on eDetailer (storytelling, an overview
of FG, why choose Fortini as 1st choice), the prescribing guide being Campaign launch
used across all HCPs

SEIZE THE MOMENT WITH SMOOTHIE & CREAMY




KEY LEARNINGS Fortini

e Don’t assume! Use data and insights to guide your creative
e Build relationship with your agency
e Say familiar things in unfamiliar ways: Nutritionally complete(d) ‘
e Use the 4 defining drivers of creativity to assess your campaign
- Is It iImpactful?
- Is it insightful?

- Is it emotional?
- Will it help me on Brand Fame?

SEIZE THE MOMENT WITH SMOOTHIE & CREAMY



ACCESS COMPLETE(D) CAMPAIGN ASSETS HERE

Results of a randomised
controlled trial (RCT)’

“All gone”

Nutritionally
complete(d)

Order samples*

@TRICIA

For healthcare professional use only

IMPORTANT NOTICE: Fortini Compact Multi Fibre is a
Food for Special Medical Purposes and must be used
under medical supervision. Refer to label for details,
*Product can be provided to patients upon the request
of a Healthcare Professional. They are intended for the
purpose of professional evaluation only.

Nutritionally
complete(d)

r;l_l..lT RICIA

Fortini

FCMF_Leaderboard_728x90

The best ONS is one

.
that children can finish i -

ﬁl_IJ'I'H: Elﬁ-

Fortini
FCMF_Mobile_320x50
(. ﬁl_u'l'lt LA
RS G 2 Forini

FCMF_300x50

“All gone”

Nutritionally

complete(d)

Order samples*

For healthcare prafessional use only

NUTRICIA IMPOATANT NOTICE: Farting Campact Multi Fibre i  Food for Special Medicel Purpasas far the dietary
. = of disease refated ition and growth failure in chidren fram one year onwards, and must

Fo I't[ n l b used under medical supervision. Refer to nbe! for detsils. *Product can be pravided to patients upan the

request of a Healthcare Protessional They are intended for the pumose of professional evaluation only:

FCMF_DMPU_Home_600x250

Nutritionally
complete(d)

Order samples*

(N_zm A For healthcarn professionsl use saly
L Cl IMPORTANT NOTICE: Fartisl Compact Multl Fibre s & Food for Speclal Medical Purposes ard must be used

Fo rt.n' under mesfcal supervisior. Aeter to fabel for details. *Froduct can be provided 1o patients upon the request of &
I l Healthcare Prodessional They are intended for the purp P i Juatian anly,

FCMF_Eclipse_482x198

Fortini

Link to all materials

“All gone”

Nutritionally
complete(d)

Order samples*

The best ONS is one that
children can finish

With its low volume, energy density and great
taste, Fortini Compact Multi Fibre significantly

improves energy and protein intakes vs standard
ONS within just 4 weeks."

ml;l'l' RICIA

Fortini

For healthcare professional use only.
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ACCESS COMPLETE(D) CAMPAIGN ASSETS HERE Fortini

Link to all materials

Why choose Fortini?

Fortini Range
Leave Piece

“All gone”

[ ] [ ] 4 3 P
Nutrlt'ona“y Fortini has the Widest range of +/ Nutritionally complete for children
g from 1year onwards
flavours, textures and formats, o —
: offering flexibility to your patients roplacing overyday foods™
Order samples* 4 and maximising compliance*

+/ Catch up growth achieved in 28 daysin

Order samples malnourished children't2

For haaimhcare prefeuncnal uss snly
iy bbb ool e i v - Far healthcare professional use only _ ~ . o~
m"""'":"“. . ot ront s ik o ars e v o et ( IMPORTANT NOTICE: Fartini Campact Multi Fre is a Foad for Special Medical Purposes far the VR +/ Well tolerated & good compliance
Fortl"l biciahe i NUllllClﬁ. i destary " af & lated ition and growth failire in chikdren from ane year s
arwards, and must be used under medical supervisian. Reer to lsbel for getails, ‘Product can be N . d i ™ . e .
Fo rtl n I frovided to patients upan the request of o Healthcare Prafessional They are intended for the i ; B & \ v/ Unique multi fibre blend (MF6™) within
i o R ey, . = 3 / & i the range and a fibre-free alternative

{

+/ Only paediatric ONS range to include
options containing real fruit™

(8 o b

v/ Includes neutral and unflavoured optio

Nutritionally
complete(d)

This information is intended for healthcare professionals onl
IMPORTANT NOTICE: The Fortini Range
on

ed September 2023,
jay Order a free sample [

Job Code: 23-086

Order samples®

F Far healthcare professional use only
NUTRICIA IMPORTANT NOTICE: The Fortini range ane Foods for Special Medical Purposes
™ & and must be used urder medical supervision, See individual product Eabels far mone
F rt n details. *Product can be provided to patients tpen the reguest of a Healthcane
I I Prafessional, They are intended far the purposs of profiessional avaluation anly.

“All gone” (_
Nutritionally NUTRICIA

complete(d) Fo I'ti n i

For healthcare professional use anly
IMPORTANT NOTICE: Forlini Cornpeet Multi Fitwe is a Food for Special Medical

' ini i Order Samples* N 2 ” d must ba used under madical ision. Refer to iabels for detail
R "-""“' 0 & m1 i oL bl e e i o
_ X

FCMF_TopBanner_750x179

Fortini Range_DMPU_600x250
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Fortini

Link to all materials

ACCESS COMPLETE(D) CAMPAIGN ASSETS HERE

. . The widest paediatric
Fortini ONS range'

“All gone”

Nutritionally

complete(d)

Order samples”®

Nutritionally
complete(d)

We that grawth jou naver
one-size-fits all, so products shouldn’t be either.

NICE liquid oral tor children
‘with continuing faltering growth, despite other intervantions’,

Far healthcare professional use only

IMPORTANT NOTICE: The Fortini range ane Foads for Special Medical Purposes
and must be used under medical supervision. See individual product kabels far mare
details. *Product can be provided to patients upon the reguest of a Healthcare
Professional, They are infended for the purpese of professional evaluation only,

(h’vl’l:IHTRICIA

Fortini

Fortini Range_PopUp_500x300

Fartini has the widest range of flaveurs, textures and
formats, ofering flaxibility to your patiants and
maximizing compliance’,

Order samples*

r_ Fisr baltheurs prefassianal uss on
NUTRICIA AP ORTANT HOTICE: Tt Pt g ot Foda for Entei]

- -
Furt"-" Moticel Furpabi e muss b unsd under medicn) il rrlaion,
Sa individus produet b for sere ditils.
*Fraviid 1o patenls by Heatheare Profiienal
Fatt pridesioral evalustian ank,

Fortini Range_MPU_300x250
G‘U"I'RICIA

Fortini

The widest paediatric
ONS range!

“All gone”

IMPORTANT NOTICE: tar a dotary

Nlltl‘itionally \ (Nutricia = l, S . !f zf

complete(d) Fortini @

IMPORTANT NGTICE: The Fartini range are Foods for Specisl Medical Purposes and
must be used under medical supervision. See individual product labels for more details.
*Provided 1o patients by Healthcare Professional. For professional evaluation only.

Order Samples*

Fortini Range_TopBanner_750x179

h—_‘, 4 1 1
- ag @

Nutritionally

Order Samples
e e L

8L o et bt
T et s et o s s

A i S s S p—— -

it be weed under medicsl supervision. Refor o lsbal for detas

VHICE . Sopturrbt 20117
{nccaciad Movarrber 2078}

2 Divaer, o1 o Pucats Gantuwsmisad Hegatcl Mots 20182441515 20
3 ot o ol Eur ) P, FO20:7001 440 30

& Haabtvy Chaldrents 1aa 1esting (1), 20718 dats 20 M

5 ACTE il cana, 301, dota on s

O ool rusrtionel sepplemant

IMPOSTANT WOTICE: Fortey C e ha sty

Frust b e il saperdthon P b el o dets
| Cinmcee] ot . § Chled b Cav. 200300013-23
2 MR srvey Fories Compact Kl s and comolisnis with pasiaine NS na108

St 2 e AL s Wi ke o 0oy ot s e M K o 3 oty o Taste Tosting 2016 o122 ot o Bl
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ACCESS COMPLETE(D) CAMPAIGN ASSETS HERE Fortini

Link to all materials

Nutritionally f"5:. —— (NuTRiCiA
complete(d) S & ‘i l! Fortini

For healthcare professional use onby l

FortiniRange_Leaderboard_728x90

Order samples*

With the widest range' of ONS formats, . |
flavours and textures, Fortini helps I"hltrl'l:::tna:? [ Orcer samples” | f:i;ul?:l{tlll'll
children facing nutritional setback get compietel ;

back on track within 28 days."?

(-LITRI ClAa

Fortini

oiBiii

Fiod asklthCars probesaionsl uie only

FortiniRange_Leaderboard_728x90

Fort t ! ! ! _ i ! !
FortiniRange_Billbooard_970x250 (gif)
Fortini & l

For healthcare professional use only.

FortiniRange_DMPU_300x600
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Fortini

DRIVE TRIAL WITH STARTER BOX:
GET READY FOR SUMMER il




THE SOLUTION TO PEADS PATIENT'S REAL Fort:ni
FOOD DEMAND |

Business Challenges Consumer Insights

Consumer dietary preferences are evolving — parents are looking for

Fortini Smoothie experiences prolonged out of stock issues and was _ e SS al )
more options containing familiar ingredients

struggling to recover

Children like the taste of Fortini Smoothie as much as supermarket

HCPs weren’t aware of the % of real food in our smoothie product _
smoothie

Paediatric ONS market is very competitive and Paediasure, our main

competitor is growing ahead of us HCPs clinical objectives remain the same: ensure patient achieves the

nutritional goals

Paediasure has a perception of being better tasting than Fortini _ _ _
HCPs want to fulfil parents need for natural ingredients whilst not

compromising on nutritional value

a 7 ol B
,;—If" .
¢ W
q ‘
3 ;
- .
GNUMA
Fortini

In-t- t- Launch a multi-channel activation with a strong and fresh visual, along with a created Fortini Smoothie
itative starter packs to add value to HCPs & patients. Campaign was launched from April to June 2024.
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BRIDGING THE GAP BETWEEN MEDICAL NUTRITION
AND NORMAL FOOD

Fortini Smoothie Starter Pack

Fortini

Link to materials

Smoothie Berry Fruit
bottle

Recipe Book for
Smoothie (AD)

Sunglasses

Wax Crayons

Smoothie Summer
Fruit bottle

Lolla Mould

Stickers +
Activity Book

Smoothie Recipe
Card AG

IRELAND'S FIRST & ONLY" .
PAEDIATRIC ONS WITH REAL FOOD E I
A e mal

Social Media

*
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CAMPAIGN BUSINESS RESULTS (PRECISE PERIOD) Fortini

Top 2 sampled products in 63 Starter Packs distributed

Sales uplift post-campaign S, _
Ireland Paediatrics in the first month!

+53.44% "
2 /’

1600
1200
800
400

)
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KEY LEARNINGS Fortini

e Despite Fortini Smoothie’s longstanding presence and consistent
messaging about its real fruit content, it doesn’t always resonate
effectively with HCPs

* e The paediatric sips market responds well to promotions,
so ongoing marketing activations are crucial

o Understanding patient needs and preferences while supporting HCP’s
clinical goals is essential

e Starter Packs have been well-received by HCPs, leading to increased
Fortini Smoothie orders and thus initiations. Also serving as valuable and
needed door opener for the sales team, generating excitement among
HCPs
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Fortini

RECRUIT & ENGAGE WITH NEW USERS
THROUGH DTC COMMUNICATION ==

Originally developed for Fortini Compact, this case offers inspiration for extending
to other hero SKUs like Smoothie and Creamy

</\

MAXIMIZING THE FORTINI RANGE |

MEET SMOOTHIE & CREAMY | THE DUO IS ON A STREAK |




ACCELERATE FORTINI PENETRATION BY RECRUITING Fortin
NEW USERS EARLIER IN THE PATIENT JOURNEY ortini

Route to market, RX driven:

FORTINI MARKET LEADER
~70% MS, NS +22% YTD [ D -
€56M | JL 538 7R e

7 Countries
>55% NS 1=

CHILDREN HCP PHARMACIES

Age 1-10 Referral to Dieticians RX purchase
with DRM or for ONS prescription of Fortini
Growth concerns and reimbursement reimbursed
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ACCELERATE FORTINI PENETRATION BY RECRUITING

NEW USERS EARLIER IN THE PATIENT JOURNEY Fortini

Route to market, RX driven:
Opportunity Discovered:

Gap identified: Bottle neck in the patient journey

long lead time to meet dietician, lack of recourses

Parents in need of a solution today!

~ I HOSPITAL
i =t BB _>_ 888 . . o
; E:& \E_Efﬁ T7q Bae 1. Our solution = Drive Fortini
e : *'. U L .
| — OTC/SELF PAID in pharma channel
CHILDREN PHARMACIES 2. Be relevant EARLIER in the patient journey
Age 1-10 Referral to Dieticians RX purchase 3. And Fortini as the FPOE to ONS
with DRM or for ONS prescription of Fortini Category
Growth concerns and reimbursement reimbursed
H \
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DTC FORTINI AWARENESS CAMPAIGN Fortini

THE 1st FORTINI AWARENESS CAMPAIGN DTC IN NORDICS

Campaign purpose: Fortini Awareness “SOMETIMES YOUR CHILD MAY

CTA: Read more NEED ALITTLE BIT MORFE”
LP CTA: Visit Pharma

POTENTIAL USER

New Media chosen:
Online Family Forum with

[ 5

(i,
Fortini

ONS Awareness DTC

Ibland kan ditt barn

Eating and growth Key Words Targeted Ads i
concerns, ADHD appetite Lower regulatory risk b e h Ova
loss, Autism, ARFID lite m e r
FORTINI ONS AWARENESS Key words: o W
Faltering growth mtér?gugﬁuv;ﬂaa:frg den n;_:mg
e A ADH D och extra kalorier som de behéver.

Competitor Brands

+
- .

o \ a r ¥ = — i’ N o I__.-" '-.__. - -y
S e s S g, e M 1
m;.mnmni'm \

L]
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DTC FORTINI AWARENESS CAMPAIGN

e Heia
[ ] L]
:} BLORES AUG 1251 = 23 SVAR '

Naringsdrycker for barn, var hittar man?

Hoppas det hir &r rdtt forum_.. jag undrar var man kan hitta néringsdrycker fr barn, med
chokladsmak och dylikt som &r bra nar de inte Ster 22 mycket eller 32 varierat ** Har
jétteproblem med maten med min autistizke son men eftersom han dricker chaoy tankte jag
att man kanske kan = i ar vi a BUF 3 ari
kan man kipa dem?

WHERE DO I FIND

RN - I SVARA I TRADEN
e ONS FOR KIDS* .
BLORE§ AU 1236 9 L]

MEKD SKREW 2040-08-05 12:26:52 FOLIANDE:

0§, det later ju super om det & 53, protein &r just det som han har svarast med, ska kolla imorgon =

Ja, min snart exsambo brukar dricka dom fér han tycker dom &r =4 goda.. g Kan kella med
_hanom vad dom heter sen s& du kan leta
ANNONS
[ x

Gurmmen,
Fortini

! Ibland kan ditt barn

behova
lite mer

. Néringsdrycker kan stotta barn
. med dalig tillvaxt att fa den naring
' och extra kalorier som de behéver.

Mult it

 spaci  andamd] fee bieath
 sapinddes uncar radieinak ivarvakining Prats med A hamna Wk foe st vaks ma

nz ANNONE
"1 P =S
W moresavztass = L )
Ibland kan ditt barn
s
0j. men jag gér =3 att jag s&ker pa apoteken i ndrheten och pa affaren och finns det inget 52 e "_t beh ova

gy vistmnia
':L} ALORE £ ALG 1470

far vi vanta tills vi kan tréffa dietisten **

5‘““‘l§te mer

‘/‘/ Maringsdrycker kan
e o stotta bam med
0= < f " dlig tllvax att 2
= ; den néring och
extra kalorier som
de behover,

Var pojk med adhd

ONS SOLUTION
FOR ADHD

Las mer
Wi fick utskrivet nringsdryck till var pojk (som har ADHD) frén en dietist. D2 kostar det bara

150 kr tror jag for naringadrycker, och det &r manga. Forhy PNk ¥ b S5 g Bedandl 1y

[ %
nz
T, Skumbal lbland kan ditt barn
‘\;'-} ALORE 5 AU 13:50 i g b b h e
e
Minimax finns pé apotekes, tror inte det &r recepthelage heller. 5’\'.'1 Ite m er
www.apoteket. se/privatpersoner/radochpradukter/eommon/produktinformation.aspx : %
i Maringsdrycher kan
_________________________ stotta bam med
: dalig tillvint att £3
o COMPETITOR et
extra kalorier som
3

BRAND MINIMAX EW"

Kolla gérna upp det och tack fér infon =D

Jag kan ju fraga pa apoteket ocksd vad de tror passar. just nu har han en period nar han
bara dricker mjclk, ter glass och ibland potatis... =5

Las mer

Fih PPN I o A8 SEEH3 et BT
b ghiontiee i saebTrielanea wcevang Frin U2 & G anandis
e Prata med w003 e,
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DTC FORTINI AWARENESS CAMPAIGN: SMOOTHIE Fortini
INSPIRATION MOCK-UP

(hurricia

[."_'h o gt g s P Lo S Loy -

MLITRICLA
Fortini | lbland  oitini Fortin
bland kan ditt barn o P o

aa N
e ov a Ibland behdvs det lite mer

Alla barn #r olika

A

- Har sitt bam minskad apit och dilig tilvéx pé grund av underligzande sjukdom eller medicinsk tillsiénd? Om si
ar fallet & sventuslls kansior, s& barnets utveckling, helt HilUFUEE attkanna.
NUTR ICIA Fér du har helt 4t — god néing under bamdomen & avgtrande fir barms (ingsiktiza halsa och valbefinnande. At
F I'tl 2 I F o rt I n l barn B tlrackligt med naning r avgerande for deres rveckling och ilvae, och for a né nasta mistolpe | Lvet
1

h Om barns matintag inte racker for att tacka behovet av naring och energ), kan naringsdrycker vara et komplement.

Naringsdrycher, ssom Fortini’, anvands vid av sjukd hos bam frén 14,
och kan rekomrenderas av lakare, dietst eller apotekspersonal.

: . Naringsdrycker kan stotta barn s
med dalig tillvaxt att fa den naring
och extra kalorier som de behéver,

| behov av extra néring och energi

Hiven am det alltid & bst st bam fir sitt néringsbehoy tackt genem vanlig

gecucker del for 'M|mﬂlmm:mnmmmw
Fedin 1 EﬂﬁhmuerﬁkMMnﬂdﬂ bz Wkam Tie st veba mma

Fortini + Mix Multi Fibre Fortini Compact Multi Fibre Fortini Mutlti Fibre

Lasmer &) Las mer (&) Lasmer (3)
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ACCELERATE FORTINI PENETRATION BY RECRUITING Fortin
NEW USERS EARLIER IN THE PATIENT JOURNEY ortini

Revised Patient Journey

HOSPITAL

L= ——

BEE _©  BEE

[ =]

\ B%B 77 BEE
U =t
v

CHILDREN POTENTIAL USER PHARMACIES PHARMACIES

Age 1-10 ONS Awareness DTC OTC purchase Referral to Dieticians RX purchase
with DRM or Eating and growth of Fortini Self for ONS prescription of Fortini
Growth concerns concerns, ADHD appetite paid and reimbursement reimbursed

loss, Autism, ARFID

BOFC, SUPPORT 1st

GOAL & WHAT: FORTINI ONS AWARENESS CATEGORY ENTRY
PHARMA
HOW: D2C MEDIA STARTERPACK
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SUPPORT 1st FORTINIENTRY WITH PHARMA Fortini
STARTERPACK '

FORTINI COMPACT PHARMA STARTERPACK

Only available in Pharma, physical Purpose of launch:

in-store and in E-commerce
« Support Fortini acceptance in FPOE

« Drive Fortini Compact as brand hero

PHARMACIES » Accelerate NS and speed MS growth to Compact
Recept & (% Nutridrink Compact Multi Fibre startpack 3 x 125 ml
OTC purchase — ) u g P
of Fortini Self ey . Kok oeisiad
pald Populira lankar
BOFG, SUPPORT Tst '\
CATEGORY ENTRY «
NUTRlCIA. a
Fortini

PHARMA
STARTERPACK
-

aaaaaaaaaaaaaa
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Fortini

DRIVE TA PENETRATION WITH
HERO SKU i

Originally developed for Fortini Compact, this case offers inspiration for
extending to other hero SKUs like Smoothie and Creamy

MEET SMOOTHIE & CREAMY THE DUO IS ON A STREAK MAXIMIZING THE FORTINI RANGE



FORTINI COMPACT RANGE - OUR FLAGSHIP SKUS Fortini

4

5 —~
* &

Availablle flavours
at the time of the VERSATILE

campaign launch:

Strawberry and WIRICA
Neutral rt TRICIA |
!}nluni Fibre tini FIALCIO
" act Multi Fibre DISTINCTIVE
SKUs
li First and only compact
pediatric ONS in the Italian
VERY STRONG market --> competitive
ACTIVATION distinctiveness and
PLAN possibility to have unique

tender lots
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FORTINI COMPACT ACTIVATION: TA APPROACH WITH Fortini
DEDICATED PLAN

Key focus on 2 therapeutic areas

EVIDENCE GENERATION _
ANOREXIA N
q
3 |
PARTNERSHIPS WITH
PATIENT ASSOCIATIONS

MEET SMOOTHIE & CREAMY THE DUO IS ON A STREAK MAXIMIZING THE FORTINI RANGE



FORTINI COMPACT ACTIVATION: CYSTIC FIBROSIS Fortini

MEDICAL EDUCATION

Nutricia-led hospital
meetings on ONS use in CF
and Fortini Compact clinical

data

EE DEMAND GENERATION

Dedicated leaflet and
infographics on key clinical
studies to increase product
awareness and efficacy in
the TA

PARTNERSHIPS WITH PATIENT ASSOCIATIONS

8 eutent poe s

Participation at key
national congresses on CF

INTERNAL EDUCATION

Build Nutritional Guidelines for CF
patients and families to

Internal education program for ped hospital
advisors to deep dive into the clinical aspects CYSTIC « Increase awareness on the

of the TA benefits of nutrition in CF patients
FIBROSIS « Enhance compliance
to dietary treatments
‘ « Involve families in the nutritional

education to let them feel active part of
their children’s therapies

Ay LFC
ega ltaliana
" Fibrosi Cistica
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FORTINI COMPACT ACTIVATION: ANOREXIA Fortini

Ny
PARTNERSHIPS WITH PATIENT ASSOCIATIONS & DEMAND GENERATION

Partnership with association Dedicated leaflet and

@Tmcm. . of patients and caregivers to infographics on key clinical
Fortini support projects aiming to studies to increase product

awareness and efficacy in the TA

% MEDICAL EDUCATION

 Nutricia-led hospital meetings on ONS use in
anorexia and Fortini Compact clinical data

& increase awareness on feeding
@ Aimeria disorders among school-aged
children and teens

EVIDENCE GENERATION

Real world clinical data generation in
collaboration with Dr Diamanti from Ospedale
Pediatrico B. Gesu (Rome) showing that ONS
use, when associated with tube feeding,
significantly reduce the length of hospital stay

» Regional Nutriped monosponsor events
led by KOLs for hospital and community peds

ANOREXI A to encourage networking and identify/treat

patients timely and adequately

LA DIFFICILE SFIDA DELLA
GESTIONE DEI DISTURBI

Five-year Inpatient Manag t of Ti gers with
Anorexia Nervosa: Focus on Nutritional Issues

priati, Giukia Bolasca, Carrmen Campana, Valentin Papa
<hit cle Bass, Ghusoppe Maggiors,
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FROM ACTIVATION TO GREAT RESULTS Fortini

RANGE FORTINI FORTINI COMPACT

€1,145,359

€83,888

+69. 5%
€49409

£13396 /7

YOY ’\

+17.4%
£975,801 /
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MEDICAL RATIONALES

NutriniDrink
(Smoothie)

A dietary food for special medical purposes

Nutritional rationale

June 2010

Annemick Goedhart
Sentor Program Manager Paediatrics
Duanone Research
Contact pe n;
Jusephine ey
Medical Affairs Man; Paediatrics,
Nutricia Advanced Medical Nutntion Division

Fortini Creamy Fruit
Multi Fibre*

Nutritional rationale

A dietary food for special medical purposes

* Also known as Nutrini Creamy Fruit MF

June 2013

Fabién Belle, Annemiek Goedhart, Simeon Ramet
Paediatric Nutrition

Contact person:

Simeon Ramet

Medical Affairs Manager Paediatrics

Nutricia Advanced Medical Nutrition Division

Fortini


https://mns-portal.danone.com/library/details/details.html/content/dam/sn/global/mns/medical-nutricia/fortini/fortini/internal-communication-education-materials1/medical-scientific-rationale/nutrinidrink-smoothie-rationale-2010.pdf
https://mns-portal.danone.com/library/details/details.html/content/dam/sn/global/mns/medical-nutricia/fortini/fortini/internal-communication-education-materials1/medical-scientific-rationale/fortini-creamy-fruit-multi-fibre-rationa.pdf



