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Raising the Standards of Care wrwoa
with Infatrini Infatrini

Millions of infants around the world are at risk or impacted by malnutrition?.

With Infatrini we lead at point of initiation, taking care of the most vulnerable infants and bringing them
back to healthy growth & development during the critical first 1000 days of their lives.

For the last 25 years, we have been reinforcing our superiority, as the most researched ENDF with proven
efficacy and our relentless drive to continuously innovate?. And we continue to raise the bar by adding
HMO 2’-FL to our improved formula.

Everything we do, every step forward in innovation and research is a step forward for every baby treated
and ultimately a step towards ending malnutrition for all children.

1Source: WHO, UNICEF and the World Bank.
2Source: see evidence directory.
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How to navigate this toolkit

This toolkit is designed to equip you with all you need to activate Infatrini in your market.
The content is divided in 2 main sections.

01 GENERAL INFORMATION 02 EXECUTIONAL MATERIALS

Helping kids [ bounce 1T ‘
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What’s in the Toolkit? Infatrini

GENERAL INFORMATION EXECUTIONAL MATERIALS
p B & i
=
PRODUCTS VALUE PROPOSITION NUTRICIA EVIDENCE MULTI CHANNEL E-COM ACTIVATION
FUNDAMENTALS & MANIFESTO AND CLAIMS ENGAGEMENT CAMPAIGN TOOLKIT (IN Q1 ‘26)

I~ oF] W l
=) N
INTERNAL EXTERNAL CHD ACTIVATION
EDUCATION EDUCATION

CAMPAIGN



' 01. Product fundamentals

Content summary:

eMedical rationale (with and without HMO 2’-FL): includes
relevant information on the product design and use (e.g.
background & target population, product features, indications,

evidence, rationale for nutritional composition, etc..)
eScience deck

*Q&A

Objective:
Support registrations and provide detailed information on the

product design, composition, target population and clinical use.

First line resource for questions on the product and target
population.

Use:
Internal

VALUE PROPOSITION
& MANIFESTO

NUTRICIA EVIDENCE
AND CLAIMS

INTERNAL EDUCATION

PRODUCTS
FUNDAMENTALS

Infatrini 2’-FL upgrade introduction

May 2024

.
L | R
Farmulation update with the addition
of 2'-Fucosyllactose (2"-FL)
— Infatrini
hﬂi‘:ﬁ:ﬁﬁ.ﬁfﬂ@:ﬁ?ﬂﬂ? Upgmded with 2’-FL
By - Qea
Medical Rationale Q&A
Infatrini upgrade with
HMO 2’-FL
EXTERNAL EDUCATION MCE CAMPAIGN

ECOMM ACTIVATION

TOOLKIT
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NUTRICIA

Infatrini

Infatrini Upgrade
with 2’-FL Science
Deck

INFATRINI

(o 1008577)
120443

A food for spacial medical purposes

Medical Rationale

Medical Rationale Infatrini
upgrade without HMO 2’-

CHD ACTIVATION
CAMPAIGN



https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/internal-communication-education-materials/medical-scientific-rationale/infatrini-medical-rationale-liquid-powder-2021.pdf
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/internal-communication-education-materials/medical-scientific-rationale/infatrini-medical-rationale-liquid-powder-2021.pdf
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/QA_Infatrini_2FL_upgrade.pdf
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/QA_Infatrini_2FL_upgrade.pdf
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/QA_Infatrini_2FL_upgrade.pdf
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/QA_Infatrini_2FL_upgrade.pdf
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Rationale_Infatrini_with_2-FL_liquid_powder.docx
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Rationale_Infatrini_with_2-FL_liquid_powder.docx
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Rationale_Infatrini_with_2-FL_liquid_powder.docx
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Rationale_Infatrini_with_2-FL_liquid_powder.docx
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Rationale_Infatrini_with_2-FL_liquid_powder.docx
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Rationale_Infatrini_with_2-FL_liquid_powder.docx
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/presentation.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Infatrini_upgrade%20science_20243105.pptx
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/presentation.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Infatrini_upgrade%20science_20243105.pptx
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/presentation.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Infatrini_upgrade%20science_20243105.pptx
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/presentation.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Infatrini_upgrade%20science_20243105.pptx

02. Value proposition & Manifesto

Content summary:

eV/alue proposition: Shows which elements are
highly valued by HCP’s and drive BOFC and
recommendation for Infatrini. Based on value
proposition tested amongst HCP’s

e Manifesto: Creative translation of the
value proposition that served as a base
for our communication assets

Use:
Internal

PRODUCTS VALUE PROPOSITION NUTRICIA EVIDENCE
FUNDAMENTALS & MANIFESTO AND CLAIMS INTERNAL EDUCATION

EXTERNAL EDUCATION

Value propositionfor HCPs

Improved In‘atiini t
Helps 10 break th

By boosting immunity ai

First 1000 days of life are vital, they determine what comes
next. For the most vuinerable babies, it's the time when
nutrition has the power to make a difference.

At infatrini, we ensure that vulnerable infants recejve the
nourishment they need to fight infection, to catch-
thrive. £
health care
1o give babies the strength they need to fulfill
their growth and developmental needs.

We are the leading Energy-Nutrient Dense Feed for infants

- worldwide, and now with our improved formulation, the

~only one that is inspired by the immunity boosting power of
‘human breast milk.

MCE CAMPAIGN

le of malnutrition and infection,

ourishing catch up growth

e first & only ENDF (energy nulrient dense feed) with HMOs

ense Infatrini. The leading and most researched ENDF worldwide for the most vulnerable

milk
FOS oligosaccharide blend for immune support

w3

ECOMM ACTIVATION

TOOLKIT
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CHD ACTIVATION
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= 03. Nutricia evidence & claims

Content summary:
e Message house
eInfatrini evidence
- Infatrini clinical studies
- Infatrini abstract book
eInfatrini Claims Database
- ACBS summary
- nutriGROW
eBiotics evidence

Objective:
Leverage existing evidence and key
claims

Use:
Internal

G
Infatrini Message House Infatrini

RAISING THE STANDARDS OF CARE FOR
INFANTS WORLDWIDE IN THE FIRST 1000 DAYS
A UNDAMEN | i

Message
house

- v - —
- | ——
Raising the standard of care with |
scm?ros s:u +2"FL Clinical Studies Catalogue

l -\. é NJ'L'

scGOS:IcFOS (9:1) +/- 2’-FL
Clinical Evidence

PRODUCTS VALUE PROPOSITION NUTRICIA EVIDENCE
FUNDAMENTALS & MANIFESTO " AND CLAIMS INTERNAL EDUCATION EXTERNAL EDUCATION
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NUTRICIA

Infatrini

NUTRITIONAL SUPPORT WITH AN ENERGY-
(NUTRICAA AND NUTRIENT-DENSE FEED WITH g
P arma vcn 2-FUCOSYLLACTOSE (2-FL) SUPPORTS
GROWTH WITH GOOD COMPLIANCE, o) 2
- = ACCEP AND TOLERANCE & &
Infatrini and WITH rﬁ?gnc (sm;um sl e el

Infatrini Peptisorb

Evidence Booklet

Abstract book ACBS summary

lr

R

s

CHALLENGED GROWTH CATEGORY

SUPERIORITY CLAIMS DATABASE (HCP)

? NUTRIGROW
".‘p"“"°"f_\.,R

Infatrini Claims
Database nutriGROW

ECOMM ACTIVATION CHD ACTIVATION

MCE CAMPAIGN CAMPAIGN

TOOLKIT


https://mns-portal.danone.com/library/details/details.html/content/dam/sn/global/mns/medical-nutricia/infatrini-fortini-infant/FG_Pediatric_Malnutriton_Evidence_Directory.pdf
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/presentation.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/GF2FL_studies_FalteringGrowth_June2024.pptx
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Fortini_Infant_Abstract_Booklet_02b_MJ.pdf
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Fortini_Infant_Abstract_Booklet_02b_MJ.pdf
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Delsoglio_2024ESPHGANposter.pdf
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Delsoglio_2024ESPHGANposter.pdf
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Delsoglio_2024ESPHGANposter.pdf
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Delsoglio_2024ESPHGANposter.pdf
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/document.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Infatrini_Message_House2024.pdf

i~ 04. Internal education

PRODUCTS
FUNDAMENTALS

Content summary:

eMarket access playbook: drive access & Value
by supporting creation & communication of

Health Economics Evidence
e Faltering Growth Campus X training

Objective:
Provide training & educate internal teams
Use:
Internal
VALUE PROPOSITION NUTRICIA EVIDENCE
& MANIFESTO

AND CLAIMS

INTERNAL EDUCATION EXTERNAL EDUCATION

zzzzzzz

HEALTH
ECONOMICS
PLAYBOOK

Global Market Access

nnnnnnnnn

May 2024, Vetsion 1

Health Economic
playbook

DANONE

ONE PLANET. ONE HEALTH

| CAMPUS X

ECOMM ACTIVATION

MCE CAMPAIGN TOOLKIT
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https://danone.edcast.com/journey/ECL-207433da-4e3d-4b13-b783-21627ee4608a
https://danone.edcast.com/journey/ECL-207433da-4e3d-4b13-b783-21627ee4608a
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/presentation.html/content/dam/sn/global/market-access/market-access-academy/introduction-to-health-economics/HE-Playbook.pptx

&# 05. External education

PRODUCTS
FUNDAMENTALS

Content summary:

eExpert opinion publication

eFast Facts: Infant Faltering Growth. CME
accredited HCP e-learning

Objective:

Provide peer-to-peer HCP education on the
identification and management of infants with
faltering growth, including the use of ENDF

Use:
External

VALUE PROPOSITION NUTRICIA EVIDENCE
& MANIFESTO AND CLAIMS

GATCH-UP GROWTH IN INFANTS &
YOUNG CHILDREN WITH FALTERING
GROWTH: EXPERT OPINION TO
GUIDE GENERAL CLINICIANS

Expert opinion
publication

INTERNAL EDUCATION EXTERNAL EDUCATION

MCE CAMPAIGN
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NUTRICIA

Infatrini

General Medicine FREE

»Fast Facts: Infant Faltering
Growth

An interactive course for healthcare
professionals. This course has been
designed to teach you everything you
need to know about faltering growth in
infants under 2 years of age.

NP
ECOMM ACTIVATION CHD ACTIVATION
TOOLKIT CAMPAIGN


https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/presentation.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Infant%20Catch-up_Growth_Expert_Opinion_Paper_Cookeetal2023%20_Internal_Summary%20.pptx
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/presentation.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Infant%20Catch-up_Growth_Expert_Opinion_Paper_Cookeetal2023%20_Internal_Summary%20.pptx
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/presentation.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Fast_Facts_Infant_Faltering_Growth_intro.pptx
https://medicalportal.danonenutricia.com/content/sn/global/medical-portal/en/home/med-asset-details/presentation.html/content/dam/sn/global/medical-nutricia/infatrini-fortini-infant/launch-activation-toolkits/Fast_Facts_Infant_Faltering_Growth_intro.pptx

Infatrini D
HCP Engagement &
MCE Activation playbook

June 2025

POINTS OF CONTACT:
- RITA OROZCO for HCP Engagement strategy and MCE Activation
- DIXIE CAMUA , CHLOE RUFRANCOS for HCP Assets and Comms guidance

PRODUCTS VALUE PROPOSITION
FUNDAMENTALS & MANIFESTO

NUTRICIA EVIDENCE

AND CLAIMS

INTERNAL EDUCATION

Infatrini 2.0 campaign is grounded in reality:

Tackling the challenges that matter

The new Infatrini 2.0 campaign is shaped by real-world insights from country teams, addressing two core barriers

Challenges
HCP Mindset
ampaign

i

ective I8 o
HCP Audience Frontline HCPs: GPs, Paediatricians, Nutritionist
ampaign
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NUTRICIA

Infatrini

(wummioa Infatrini 2.0 Multichannel Dual-route Campaign (umion
Infatrini Infatrini

ROUTE 1: SCREENING CAMPAIGN

Prompt HCPs to screen earlier & treat malnutrition

instead of just focusing on underly)

BRAND FUNDAMENTALS

Barrier 1: LOW CATEGORY AWARENESS Barrier 2 : BRAND SUPERIORITY CATEGORY FUNDAMENTALS
Converting HCPs who currently treat
malnutrition by fortifying IF to prescribe ENDF,
specifically Infatrini

HCPs focus on underlying disease instead of
screening and treating malnutrition

HCPs limited education HCPs believe that IF is a prescription of ENDF
n nutrition's importance  HCPs limited resources good solution for impact on parents (fear

onvince HCPs of Infatrini product superiority as
treatment for infant ma nmatched by any
other pro

nosing and treating infant
em to take action

Paeds Specialist: Gastroenterol logists

ROUTE

k ROUTE 2:
SCREENING CAMPAIGN

What is inside the playbook?

To help you bring Infatrini’s unique strengths to life the playbook
provides a step-by-step framework along with key tools, including:
. Key facts and figures to support HCP engagement

. What is an ALWAYS-ON MCE campaign and why it matters

. Activation guidelines and requirements to guide your rollout

. New assets for you to steal with pride!

USE: External (HCPs)

ECOMM ACTIVATION CHD ACTIVATION
EXTERNAL EDUCATION MCE CAMPAIGN TOOLKIT e


https://danone.sharepoint.com/:f:/s/NL-SN-Growth/IgD2CIlp8n0FRrxfoSL5u_ImAR5iB_jpqs93IrEPo2LqKLw?e=9AEwFI
https://danone.sharepoint.com/:f:/s/NL-SN-Growth/IgD2CIlp8n0FRrxfoSL5u_ImAR5iB_jpqs93IrEPo2LqKLw?e=9AEwFI
https://danone.sharepoint.com/:f:/s/NL-SN-Growth/IgD2CIlp8n0FRrxfoSL5u_ImAR5iB_jpqs93IrEPo2LqKLw?e=9AEwFI
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07. E-com activation toolkit ;0.

Infatrini

A snapshot of what you'll get for the Fortini top ranges - Example Basic Amazon Page | After

BRILLIANT BASICS
PDP SEO & VISUALS

Aconvenient,ready-to-foed and nutrtonally
complate nfant formula designed to help gve falura
tothrive babies a baost toward an epe comeback

Fortini

Ecommerce
Content Playbook

A1 e

THE POWER OF ECOMMERCE CONTENT

What is inside the playbook?

All brand content that facilitates the online consumer experience
on digital platforms (ePharma, DTP*, Brick&Click or PurePlayer)

. Herolmagery

. A+ Content

. SEO COMING IN
. And Much More Ql 2026!

USE: External (D2P)

He|ping kids bounce baCk ‘

PRODUCTS VALUE PROPOSITION NUTRICIA EVIDENCE

ECOMM ACTIVATION CHD ACTIVATION
FUNDAMENTALS & MANIFESTO AND CLAIMS INTERNAL EDUCATION EXTERNAL EDUCATION MCE CAMPAIGN TOOLKIT e




4/ 08.CHD activation campaign

PRODUCTS
FUNDAMENTALS

Content summary:
e Executional campaign materials (KVs, digital,
detail aid, and much more).

* High-res images linked to each stage of the CHD
journey.

Objective:
Provide CHD-related assets for campaign
activation locally.

Use:

External.

*Please bear in mind that all assets need to be approved by
your local legal & regulatory parties upon localisation.

VALUE PROPOSITION NUTRICIA EVIDENCE

INTERNAL EDUCATION

& MANIFESTO AND CLAIMS

GUTRICIA

Infatrini’
Fortini

INFATRINI CHD
ASSETS

November 2025

i sentation externally.

EXTERNAL EDUCATION

MCE CAMPAIGN
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Helping kids [ pounce back r

ECOMM ACTIVATION
TOOLKIT

CHD ACTIVATION
CAMPAIGN


https://fortini.info/wp-content/uploads/2025/11/Toolkit%20Infatrini%20CHD%20Assets%20November%20%2725%20FINAL.pdf

CONTACTS Infatrini

If you have any questions,
please get in touch with the
Global Growth team.

Fa

Jelena Mitrovic
Global Growth Strategy Lead

jelena.mitrovic@danone.com

Helping kids | bounce ReElLs
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